JAK GENEROWAC
REKOMENDACJE?

CASE STUDIES
M v



VML

KILKA StOW
O AGENC]JI




NAJWIEKSZE EUROPEJSKIE BIURO | HUB

REGIONALNY

‘¥

N\ : : ATLANTA ~ GUANGZHOU
' % VML ' ' BEIJING JAKARTA
Q) ' BOGOTA - JOHANNESBURG
BOSTON KALAMAZOO
CAPE TOWN KANSAS CITY

CHICAGO KRAKOW

LONDON
MILAN
MUMBAI
NEW YORK
SAO PAULO
SEATTLE

SHANGHAI
SINGAPORE
SYDNEY

TOKYO
WARSAW
WHITE SALMON



PONAD 80 POLSKICH \
I MIEDZYNARODOWYCH NAGROD
OD 2010 ROKU

NAJBARDZIE]J INNOWACYINA AGENCJA W POLSCE
INNOVATION AWARD, 2014

AGENCJA DIGITAL ROKU 2011, 2013, 2014
BY IAB POLAND

AGENCJA DIGITAL ROKU 2015
BY MEDIAGMARKETING POLAND



KLIENCI

belvita

Red Bu||

"NESPRESSO




9110

briefow trafiajacych do VML
Zawlera w swoich celach
Jenerowanie rekomenadac|i






NA SPUNTANIE





https://www.youtube.com/watch?v=b2YGC321-HI
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1. POZNAJ SWOICH
ODBIORCOW







You Had One Job @JustHadOneJob - Nov 3
Well played, bookstore. Well played.
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WITH UNPRECEDENTED SUCCESS.
T1C TAC MINIONS.
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PEOPLE WANTED TIC TAC MINIONS SO BADLY, THAT THEY EVEN
CREATED THEIR OWN HOME-MADE VERSIONS.
ALL WE NEEDED TO DO WAS TO HEAR THEIR DEMANDS.
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https://www.youtube.com/watch?v=sR8pvIPEDks
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5. DOCENIAJ SWOICH
ODBIORCOW




http:/www.digitalbuzz com’endysam:etz!u social-love-songs/
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4. CZESEM MOZESZ ICH
NAWET PODPUSCIC



https://www.facebook-studio.com/gallery/submission/wendys-pretzel-bacon-cheeseburger-love-songs
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Przed wdrozeniem platformy Customer Care dla marki banku
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8. TWORZ
INNOWACJE



https:/www.youtube.com/watch?v=gsXg2uBQhlA
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WCKS5Cg5|Ok

https:/www.youtube.com/watch?v



https://www.youtube.com/watch?v=WCK5Cq5j0jk
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