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Global Ad Blocking Growth

Blocking ads continues to build on the strong growth rates seen during 2013 and
2014.

The findings
*  Globally, usage of ad blockers grew by 41% YoY (Q2 2014 - Q2 2015).

* Asof June 2015, there were 198 million monthly active users for the major browser extensions
that block ads.

Global monthly active ad
blocking software users (desktop)
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PAGEFAIR AND ADOBE | 2015 Ad Blocking Report
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Usage of ad blocking software
In Europe

Pa%air F.\\ Adobe
Ad block usage in Europe grew by 35% during the past year, Share internet users 8% NN 5
increasing to 77 million monthly active users in Q2 2015. using ad blocking 2

software across t4

The findings Europe by Country /%

| . . . (Q22015)
* Ad block usage in the UK increased by 82% during the past year, reaching

12 million average monthly active users in Q2 2015.

Ad block usage in Germany increased by 17% during the past year,
reaching 18 million average monthly active users in Q2 2015.

Greece has the highest rate of ad block usage in Europe.
Slovakia has the lowest rate of ad block usage in Europe.

PAGEFAIR AND ADOBE | 2015 Ad Blocking Report
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Wykres 19:
Zrodia informacji w procesie zakupow
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Gdzie szukasz informacji, gdy ro

fora internetowe
opinie rodziny / znajomych
porownywarki cenowe
portale internetowe
serwisy zawierajace opinie
strony www sprzedawcow / producentow
serwisy aukcyjne / ogtoszeniowe

blogi / wideoblogi

opinie w mediach spotecznosciowych
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Natalia Hatalska, Rola blogeréw i youtuberéw we wspéfczesnym s$wiecie, wrzesien 20d6 %
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widownia polskich viogeréw czytelnicy polskich blogéw
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tps://www.youtube.com/watch?v=p3X62V7t3to
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https://www.youtube.com/watch?v=0lw69nHOXQU




https://www.youtube.com/watch?v=wkdZCIDsPog




?

gCzZySz sie

i

-
-
e
e
e
e
e
e
-
e
e

e

/Iwww.youtube.com/watch?v=yPPLIVTd1oE

https



DLACZEGO AKURAT
GLOWNY SZLAK
BESKIDZKI?

Glowmy Szlak Beskidzki to najdhizszy szlak w polskich gorach. Oznaczony
Jjest kolorem czerwonym i przebiega przez kilka pasm porskich. Idge od
zachodu, =3 to: Beskid Slaski, Beskid Zywiecki, (Beskid Makowski i Beskid
Wyspowy - podane w nawiasie z uwagi na hardzo krditkie odeinki), Goree,

htip://podrozniccy.com/pl/szlaki
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